ExpoIngles 2006, Chile
REGISTER NOW 
DATE
7, 8, 9 September 2006 

PARTICIPATION
Early bird Special NZ$2025 + GST until 15 May
Regular Rate $2250 + GST
Activity Introduction 
AREI, the Chilean education agents association which was formed in 2005, is organising this fair which will focus on opportunities for English study abroad. It is anticipated that there will be about 40 exhibitors from five English speaking countries. The first ExpoIngles fair was held in October 2005 which featured a very busy New Zealand pavilion. Education New Zealand plans to have similar representation at the 2006 event by organising a 'New Zealand Educated' branded pavilion.

There will be a New Zealand information stand staffed by NZTE Santiago representatives distributing generic information on NZ education. NZIS will also have a stand. 

The event is expected to attract 5,000 visitors seeking to improve their English skills.

This is a Commercial Fair, open to any country in the world, funding has been primarily directed at creating an impressive New Zealand pavilion (the organisers are responsible for promoting the events to visitors).  Consistent posters will be created by ENZ for each booth, feel free to take with you marketing material such as display stands, but these are not vital.

Sector Recommendations
The main focus of ExpoIngles 2006 is English language training, so participation is recommended mainly for English language providers, either private or associated with a university or polytechnic.

Secondary schools, especially those already active in the market, should also consider this event.
There is an emerging trend amongst private middle to high income schools to establish relationships with English language providers, secondary schools or institutes, to offer 10 week immersion programmes in English speaking countries to groups of students (10, for example) accompanied by a teacher. New Zealand language schools and secondary schools with a long-term commitment to this market may wish to consider designing a 10 week programme along these lines for the Chilean market. 

Another niche in the English language market is Working Holiday Scheme (WHS) visa holders. New Zealand is issuing up to 500 WHS visas per year to young Chileans, many of whom travel to improve their English language skills. An English language programme of up to three months can be offered.

Participation Costs
The participation fee covers:

· a 3 x 2m booth with 'New Zealand Educated' branding

· Profile listing in the official catalogue

· Advertising and promotion campaign to target audience at schools, tertiary and corporate 

Additional Costs
Additional costs to consider are: 

· flights and accommodation: approximately US$85 per night, including breakfast and transport to fair venue 

· sending brochures to the venue via consignment 

Summary
ExpoIngles 2006 provides New Zealand institutions with an opportunity to develop their profile in the Chilean market and also establish relationships with Chilean agents and schools.

Venue website: www.casapiedra.cl 
Fair website: www.expoingles.cl with an English version

Suitable for
English language providers, Universities, ITPs, Secondary Schools
for more information about this particular event please contact: 
Karen Frewing – Project Coordinator
DDI: 04 917  0536
Email: Karen.frewing@educationnz.org.nz
Register

Register for this event and other PACE events at

http://www.educationnz.org.nz/marketing_marketmixbuild.html
