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Headline: Mew Zealand education fair Friday orwards

Synopsis: Representatives fror rnore than 20 educational institutions from across
Mew Zealand would be counseling aspiring students during the upcoming Mew
Zealand Education Fair 2006, Quotes Graeme Waters.
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India among
NZ’S tﬂp follr Headline: India arnong NZ's top four education markets
education Synopsis: India is amang top four education source markets for

MNew Zealand's international educational sector and is valued at over
l 11arkets $60 million a year. From mere 168 students in 1998, the number of

Indian students in Mew Zealand touched aver 1300 in 2005. A lat of
Indian's are currently contributing the burgeoning New Zealand
economy
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FNDTA s among the 1op Tour
l'lﬂl\.ﬁll‘[l source Illﬁfkl'l‘ lor
New Zealand's international edu
cation sector and is valued at over
$o0m a year. From a mere 164
students in 1998, the number of
Indian students in New Zealand
touched 1,300 in 05, while rhis
year, the New Zealand govern-
ment is hoping 1o auract at least
20-30% more

“The funds used for promoting
education interationally  will

now be used in four markets in-
stead of the dozen we used to con-
centrate on earlier. China, Viet-
nam and lndia figure on that list,”
sald Paul Vaughan, New Zealand's
trade commissioner to India.

He was speaking at the inaygu-
ration of the New Zealand Eduea-
tion Fair ‘06 in Kolkata, which is
being artended by representa
tives from more than 20 educa-
tional institutes  across  New
Zealand. Studenis from  India
mainly tend 1o go in for post-
graduates studies in New Zeal-
anidl, though there are a sizeabile
number  of  undergraduates
as well. Many seek long-term
employment  options,  said
Mr Vaughan,

“The New Zealand government
I8 very krrn on ﬂ!ll’ﬂﬂlng more:
PhD students for research in uni-|
versitles. It has decided 1o subsidise
all international research Phis,
while the spouse accompanying
the student is allowed to work full-
time. This has resulted in a signifi-
cant increase in the number of
PhDs,” he said.

According to Mr Vaughan, while
Indian students have traditionally
gone for primarily for business, IT
and engineering studies, they are
now opting for a variety of other
subjecrs including carering. hotel
management, film studies and
biotechnology. Education, In facy Is
one of the main areas of activity for
the New Zealand govermment in
Tndia, along with forestry and IT.



Ty

Ogilvy Public Relations Worldwide

NEWS CLIPPING

Client - New Zeatand Trade & Enterprses

Date 280908
NEW Zealand may not be & student’s irst
choice for a foreign education, but with

abroad becoming more of i trend
and experienca, it certainly is becoming
viabie option for those urinterested in the
S or the UK. An added advantage is the
cost benefil, 13 studying in New Lealand
works out much cheapes than the others.

New Zeatand has an intemational reputa-
tion a4  provider of quality education It of-
wfers 3 sale learning environment with quali
ty study opportunities and Support services
for intemational students.

“There are several reasons for the in-
crease in popularify of New Zealand as an
education destination, such as the ctive in-
teraction with Indian students through edu-
cation fairs and inferview sessions incress-

wards immigration, add to the st "says Ajlay
According to Sukhwanl, the country hasa
power requiremants, low unemployment,
excelient infrastructure and a high standard
of fving in a tndy multicultural environment.
They also offer education which i not oo
expensive and people can directly envoll af-
ter 3 three-yeat indian Bachelor's degree.
Another important factor I that a stu-
dient can work while studying there St
dents can work part-time for 20 hours pet
week during study tarms and for &0 hours
per week (fulltime) during summer holl-
days The minismum wage i §10 per hour for
part-time job." says Vinaysk Kamat, Direc-
tor, GeeBee Education Pvt Lod Kamat fur-
ther informs that students who successfully
complete a qualification there are entitied
1o a six-month job search open permit to
look for permanent jobs. Once the student
receives 2 permanent job offes, he can apply
for & work-permit for up 10 two years. If he
qualifies for Permanent Residency, he can
afsa apply for # from withn New Zegiand.

ous overseas study where this study i ac-
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requirement), and acceptable proof costs,
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Headline: The NZ Buzz

Historically the Polytachnics have foc usced
on vacational and practical sducation pro-
Grammes preparing students for industry

Management programmes

MBA degrees are offered by universities
#nd take around 14 months to complets for
the full-time course.

Entry to MBA degrees i highly selective.
Intending applicants are expected to have:
® Dernonstrated successhul professonal o
busingss experience. -

o degree

@ A high level of motivation and commi-
ment a5 up to 60 hours & week may be
needed on ther studiel

@ Normally [ELTS 6.5 or better

Unhversities

1 University of Auckiand -
wwwsucklandac e

W Auckland University of Technology -
WAWAULACNT

W University of Canterbury -

B Massey University - www masseyacnz
B Victoria University - wwwvuwacnz
BLincoln University - wwwlincolnacnz
B University of Waikato - waw wallatosc
 University of Otago - wwwaotagoacht

Synopsis: Foreign education degree and an option to become a permanent
resident, New Zealand beckons Indian studerts. New Zealand is ane
country that provides globally recognized degrees at relatively cheaper
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A foreign education degree and,;g
option to become a permanen
resident — New Zealand beckons -
Indian students, finds Pallavi Borkar -

housands of stu-

dents wish 1o study
abroad but not

gmhlbiliva expenses. New
nd ) is one country

NZ is a popular destination
due to the variety in the pro-

#:.:‘mes offered. Apart *

the usual
medical and architecture

courses, there are courses in’

music, and

graduate *levels.
courses are the
most favoured in NZ.

adapt. Also, the cost of living
and the cost of the courses
offered is much cheaper
than in other countries like
Australia, UK or US.

Also, most students who
opt for a higher programme
If(!l btaini a

.

=
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many universities
leges in NZ,” explainsg
Kamat.

You can log' on to for
rnewzealanded:

WWW.
ed.com/india 1o know more.

Most m;l:r:m requiré’ you
to complete 10+2+4
of ed: whereas

degree are eligible for per-
manent resid in NZ. 1
think studying in NZ is value

for money because you geta - needs

high quality education at a
much cheaper rate and you

Yo
years
inNZ

you ' require ‘to finish

10+2+3, To apply for higher
stisdies, an undergraduate

* 1 ical regions.

5 " guaraniee. ends up in students getting
. hostels but students prefer to, lblm'gd in the company,. pallavi.borkar@mid-day.com
- stay’ outside -the campus "o 3 3

use.it’s comparatively | oW
| cheaper. “On_an av

an undergraduate course |
and 6.5 out.of 9 for & post
graduate degree.

NZ is I‘ﬂ.lll;_l;'iﬂ the snurllI:
ern hemisphere hence t

climate is temperate with
relai mild, wet winters
and warm, dry summers,
The weather varies a lot
between different geograph- tign, which

Food and accommoda-
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A huge latent demand is forcing foreign universities to look at India. But gdovernment reg‘ulmon isin the wzy of further deveiopment

New Zealand Trade & Enterprises

Pubfication
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The Financial Express (Mumbai)

Coming home to get a foreign degree

trepreneurshipleaming”.
&Msrhe;mmmnﬂmld

mmep-msnupumhuﬂty

wsmbuﬂ.mﬂmh:m
deterred some

i ick, India Project
‘Manager, Schulich School of Busi-

‘nness, York University, Canada, “We
are aware nhhg 1mmbdn;

Mmpemuhn:mﬂnnm
. coupleofyears.”
The unumlr dm-dy has a

queue of fumsn investors waiting
toinvest in educationin India ™ To

deehtmtdmmd.m:

COUrses.
director

Academic Ex CASE ACE
develop

Es may need to make
somehand decisionssoon.  ~

¥ Doyou enjoy
wacking the most
challenging
management
mhmym-iﬂuﬁi-] mmﬁmhmm ummm.mmupnfww of degrees. Says Philippe Mar-
market estimated ties to set up campuses in India o India " The automatic || e sucyfeomreak e
sznmmmmd.lmmm tap it. Says Akash Gupt, associate mmg adnunmmm-mlp-

50, payi o

80,000 for tuition and living ex-
penses for a 16-month manage-
ment course in Canada, you could
be paying one-quarter for the same
«course in India and have a visiting
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MBA aspirants
target niche
courses abroad

|shani Duttagupta

students are increasing
Iy targeting niche courses too.
The prestigious MBA in inte-
mational luxury brand man-
agement at France’s Essec Bu-
siness School is seeing more

and more interest among stu- |

dents from India.

“Since the last two years,
we have started to see an in-
crease of interest and de-
mand from students in India
for our luxury brands MBA.
This is because the industry is
growing in India and more
and more students are inter-
ested in making careers in
this sector in the short to me-
dium term,” says Denis Mor-
isset, executive director and
professional faculty for the
ESSEC MBA in international
luxury brand management.

While the number may not
be very large, the fact that the
1 1-month programme has only
30 students from 20 nationaliti-

es makes it significant that alm-

programme :
sion requirement of at least 5-
6 years of experience. InIndia,
the luxury brands industry is
now coming of age and more
and more young executives
are showing an interest in this
programme. While some of
them are seeking better career
paths in the luxury sector,
there are some who come
from other related sectors and
want toshift, Our luxury MBA
is among the most exclusive
rogrammes in the world and
includes CEQ conferences, co-
mpany visits, internships and
field visits related to the huxury
industry in Europe and global-
ly,” says Bruno Heraud, direct
or of internatiopal recruit-
ment, Essec B-school.

A bachelor degree is the
minimum requirement for the
course with a minimum of
three years of professional
experience. The age bracket is
27-40 years.

Headline: MBA, aspirants target niche courses abroad

The Economic Times (Mumbai)
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Synop_ms: _\ts niot plain vanilla MBA programmes overseas. Indian students are increasingly
targeting niche courses ton
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